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About World AIDS Day 2022
World AIDS Day (WAD) was first observed as a commemorative event on 01 December 1988 when Health
Ministers from around the world met under the auspices of the World Health Organization and agreed on the
concept of the day as creating an opportunity to pay special attention to, as well as show solidarity for the global
fight against HIV and AIDS. Every year, UNAIDS communicates the proposed theme that guides the design and
implementation of various commemorations. However, it should be noted that countries have the autonomy to
develop their own customised themes for the WAD commemorative campaigns.
In South Africa, the planning and implementation of the WAD Campaign is coordinated bythe South African
National AIDS Council (SANAC), which is a multi-sectoral body comprising of government, civil society and
private sectors. Under normal circumstances, the approach to WAD commemoration involves identification of
the host province, planning meetings with various stakeholders, build-up activations, National World AIDS Day
Commemoration with communities, and provision of comprehensive health and wellness services to communities.
This toolkit aims at providing a national framework for planning and implementing the 2022 World AIDS Day
commemoration. It will guide commemorative activities conducted at national, provincial and district levels,
encompassing all activities conducted by various sectors within SANAC.
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State of the HIV Epidemic
The Global Picture
According to the UNAIDS Global AIDS Update 2022, an estimated 38.4 million people were living with HIV across
the globe in 2021, and 28.7 million people were on antiretroviral treatment (ART). There were about 1.5 million new
infections. Eastern Europe, Central Asia and Sub-Saharan Africa are the regions most affected by the epidemic. SubSaharan Africa; however, is heavily affected with 220 000 women and 220 000 men recorded to have died in 2019
data. This reflects the heavy burden that Africa carries and the amount of work that still needs to be done, even
though countries like Botswana and eSwatini have made great strides. With respect to the UNAIDS 90-90-90 targets
set for the year 2020, the global community was at 81% of PLHIV knowing their status, 82% on treatment and 88%
virally suppressed. Even before accounting for the effects of COVID-19, indications were clear that the December 2022
targets will be missed.
South Africa has the biggest HIV epidemic in the world, with approximately 7.8 million people living with HIV, and
accounts for a third of all new HIV infections in Southern Africa. HIV prevalence among the general population is high
at 13.5%. Prevalence is even higher among men who have sex with men, transgender women, sex workers and people
who inject drugs. However, prevalence varies markedly between provinces, ranging from 8.3% in Western Cape to
18.3% in KwaZulu-Natal. The country continues to make significant improvements in getting people to test for HIV,
having met the first 90 of the UNAIDS 90-90-90 targets.
The country has the world’s largest ART programme with 5,2 million on HIV treatment, which has undergone further
expansion with the implementation of ‘test and treat’ guidelines introduced in 2016. Furthermore, South Africa was
the first country in sub-Saharan Africa to fully approve Pre-exposure Prophylaxis (PrEP), which is now being made
available to people at high risk of infection in public facilities and available through prescription to anyone in private
healthcare.
In terms of the Treatment Cascade, South Africa is currently at 94-76-89 for the total population serviced through the
public health sector. Data from the Department of Health shows that the results for each of the sub-populations vary,
with adult females at 95-80-89, adult males at 92-69-89, and children at 81-66-63.
The provincial breakdown shows that all provinces have achieved the first 90 target, with KwaZulu-Natal performing
the uppermost despite having the highest burden in the country. The second 90 target remained a challenge both
at national and provincial levels. However, four districts within KwaZulu-Natal (Ugu, uMzinyathi, uMkhanyakude and
Harry Gwala) did very well in meeting their second 90 targets. Performance towards the third 90 targets is gradually
improving across the country but more need to be done to promote treatment uptake and adherence.
In order to achieve 95-95-95 targets by 2025, South Africa must increase the number of adult men on ART by 704 588,
adult women by 709 647 and children by 85 270. The country needs to focus on initiation to ART, but also on ensuring
that clients are retained in care. There is a growing number of adults who have been previously diagnosed, but are not
on
ART. This includes those who had started ART and abandoned it, as well as those who were never initiated. This
number increased during the COVID-19 pandemic. There are gaps across the cascade for children under 15 years. Case
finding, ART initiation and retention are underperforming and should be addressed through focused interventions.
Overall, it must be noted that the COVID-19 pandemic has had a negative impact on the HIV response both locally and
globally, due to disruptions in the provision of testing and treatment services. There is a global call for integration of
the COVID-19, HIV and TB response interventions to ensure that the gains made thus far in responding to the HIV and
TB epidemics are not lost.
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World AIDS Day Theme
The proposed South African theme for the 2022 World AIDS Day is:

Rationale:
• Aligned with the global theme “Equalise”.
• Speaks to one of the most valuable lessons learnt during the pandemic, which is the need to integrate health
services.
• Speaks to the need to address inequalities that continue to create barriers against access to prevention,
treatment and care.
• South Africa is recovering from a period where service delivery was disrupted by COVID-19, calling for the need
to scale up “equalisation” and “integration” efforts towards the ultimate objective of ending AIDS by 2030.
• The COVID-19 strategy has shifted to using routine health services to focus on low-coverage districts to bridge
gaps in the provision of health services.
• Through integration, the country is scaling up efforts to find patients who have been lost to care, as well as
children who missed their immunisation.
• Integration speaks to all efforts to end unequal access to health services, treatment, information, as well as
improvements to coordination, synergy and inclusivity.
• Equalisation is needed to address human rights-related barriers to HIV and TB services.
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Equalise:
• Equalise to end stigma and exclusion
• Equalise access to health services for all
• Equalise to recover from the COVID-19 pandemic

Integrate:
• Integrate health services to improve access to prevention, treatment and care
• Integrate efforts to improve coordination, synergy and inclusivity.
• Integrate efforts to find clients lost to care

Equalise – the Global Message
• Saves lives: Descriminalise
• Human Rights – For All
• Love is Love
• School for every Girl and Boy
• Let communities’ lead
• Fight racism
• Health for all: End Fees
• People before profits: Share medical tech
• Treatment for all!
• Leave no child behind
• Human Reduction Works
• End Inequalities. End AIDS.
• Prison Health = Public Health
• Unite to end the inequalities holding back the end of AIDS
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Key Messages
AGYW:
• Find out how you get HIV and stay safe. Know your status & get tested!
• Visit your local clinic to learn more about preventing STIs & HIV. Remember - always use condoms.
• Access PrEP and other sexual reproductive health services such as HIV testing, family planning, condoms, STI
screening! Find a clinic closest to you and learn about the youth friendly services that are available for you.
• If things seem to be going wrong in your relationships or family life – including violence in the home or child
abuse – then it’s time to get help - there are many service providers who can help you. You can reach out!
• There can be a lot of pressure to have sex when you are young but it’s important to only have sex when you are
ready - know your sexual rights!
• You are in control of your health & wellness! If you’re having sex, keep up with your contraception. Remember,
you can still get your contraception at your nearest clinic, even during lockdowns. Contraceptives are available
FREE from clinics!
• Family planning empowers women to make educated sexual reproductive decisions best suited to them.
Empower yourself! It’s your body, your life & your choice.
• PrEP is an additional HIV prevention method used by HIV-negative people. Find a clinic close to you and learn
more about PrEP.

U=U
U=U is when you can be HIV positive and can’t pass the virus onto your partner or unborn baby, if you stick to your
treatment. If a HIV positive person regularly takes their ARVs, they can decrease the amount of HIV in their blood to
such a low number - it cannot be detected. It is UNDETECTABLE.
If the HIV is so low it is undetectable, it cannot be passed on to their sexual partner and then it becomes
UNTRANSMITTABLE.

When a patient gets to U=U
If a patient starts and stays on ARV’s, they can achieve U=U in just 6 months. However, they must continue taking
treatment to maintain U=U and checking their viral load routinely. A person can fall out of the U=U status if they stop
taking their medication every day. Also, important to know is that U=U and The New Status cannot protect a patient
from Sexually Transmitted Infections (STIs) or pregnancy. It is still important to use protection, like condoms, to protect
them from STIs!
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HIV is no longer what people think it is. People living with HIV can live a long, healthy life by starting treatment and
sticking to it. Taking their ARV medication daily will help them reach U=U.
• If you are HIV positive and take your ARVs every day, you can achieve viral suppression and U=U.
• When you achieve U=U - you are still HIV positive as there is not yet a cure for HIV, but you can’t pass HIV on.
• Remember, you must keep taking your treatment every day to maintain U=U and coming to your clinic for
routine viral load testing to check your VL status.
• Remember if you want to prevent STIs, and unplanned pregnancy – you must continue to use condoms.

COVID-19 - Putting me and my health first
Covid-19 has shown us all how important it is to take good care of our health. Vaccines are STILL our best protection
against getting really sick from Covid. And the booster helps to keep our immunity up. Even if we do catch Covid-19,
our chance of getting very sick or dying is small if we’ve been vaccinated. A good reason for us ALL to have the vaccine
and any future boosters offered. ALSO, to get regular health checks helping us to manage our health better. Older
people still have a much higher risk of illness or death if they get Covid-19 before they are vaccinated. The vaccination
is for ALL of us!
For information call National Health Hotline 0800 029 999, WHATSAPP 0600 123 456

Treatment adherence is key
• Take your treatment correctly – at the same time, every morning or night
• Treatment adherence boosts your immune system and enables you to withstand a COVID-19 infection
(COVID-19 has not gone away)
• If you’re on treatment, your chances of surviving a severe COVID-19 infection are equal to anyone else’s
• Stop HIV from multiplying in your body by staying on treatment

Substance abuse disrupts your routine and compromises your health
• Substance abuse could make you forget to take your treatment
• Substance abuse increases your chances of engaging in risky sexual behavior, such as having sex without a
condom
• Substance abuse weakens your immune system
• Substance abuse contributes to gender-based violence – GBV is one of the social drivers of HIV

Spreading fear, stigma and discrimination hampers the response
• Act against stigma and discrimination against people with HIV or TB and protect everyone’s human rights
• Stigma and discrimination may discourage people from seeking medical care
• Avoid spreading false information about HIV as this may perpetuate stigma and discrimination
• Combating stigma helps everyone stay safe and feel protected our communities
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We’re in this together, Cheka Impilo!
• We all have a role to play in ending HIV, TB and STIs
• If you are sexually active, protect yourself and your sexual partners by always using a condom.
• If you have TB make sure that you finish your treatment so that you can be cured
• Check your HIV status regularly so that you can stay negative or get care to remain healthy
• Get screened for TB if you have symptoms of an active TB infection, including cough that last 3 weeks or longer
• Act against gender-based violence (GBV)
• Avoid alcohol and substance abuse
• If you are living with HIV, do everything you can to stay on your treatment and join a group of other people
living with HIV for support

Cheka Impilo!
Take the 3 steps to wellness:

Step 1: Get your health checked
• Get screened and tested for HIV and TB for free at any clinic near you

Step 2: Take action once you know
• Begin treatment immediately
• Stay on treatment

Step 3: Live smart, live healthy
• Always use a condom,
• Avoid risky sexual behaviour
• Get your health checked regularly
• Avoid unhealthy habits (smoking, alcohol abuse)
• Maintain a healthy, balanced diet to boost your immune system

9
REPUBLIC OF SOUTH AFRICA

This Toolkit is for you
Whether you are a person infected and/or affected by HIV. whether you work in government, academia, a nongovernmental organisation, a civil society organisation, or in the private sector, whether you are a teacher, journalist,
blogger or simply someone pushing your own hustle, this toolkit is for you.
SANAC has developed this World AIDS Day (WAD) 2022 toolkit with the aim of creating one unified look and feel for
WAD 2022 in South Africa. The World AIDS Day 2022 brand is freely available for use by all South Africans.
Users of the brand may add their logo next to the existing stakeholder logos.
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Your cooperation in using and adhering to the WAD 2022 toolkit will ensure maximum visual impact and contribute to
building one unified message that makes a difference
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Official Font
Myriad Pro Light
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Myriad Pro Bold
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1234567890
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C - 30
M - 100
Y - 100
K - 45

What you can do for World Aids
Day 2022
The South African National AIDS Council (SANAC) encourages organizations to observe World AIDS Day on 1 December
2022, under the theme,
Equalise and Integrate to End AIDS
The hashtags will be the following:

#Equalise

#WAD2022

#WorldAIDSDay

These tips will help you and your organization to plan and implement events. You know your community best, and you
know what messages it most needs to hear.
Use the ideas below to tailor your plans to meet your community’s needs.

GETTING STARTED
Consider these questions and ideas as you plan an event:
• How can you raise awareness in your community in a way that reaches those most at risk and affected by HIV
and TB?
• What type of event would interest your target audience?
• How can the unique voices in your community add meaning to your plans?
• How can you incorporate the knowledge, skills, and interests of diverse voices?
• Don’t reinvent the wheel. Use the national theme to reinforce common messages.
• Research what’s happening. Identify past local events, get advice and learn about new plans.
• Reach out beyond traditional partners. Large employers, faith-based organizations, schools and others may
want to get involved.
• Consider how local media can help you reach your target audience.
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IDEAS FOR LOCAL EVENTS
Hold a public meeting to talk about the impact of HIV and TB in your community. Include the perspectives of people
living with HIV.
• Encourage your newspaper or schools to sponsor essays and painting exhibitions or other competitions.
• Hold a news conference with local officials to raise public awareness of the impact of HIV and TB on your
community. Ask other public officials and leaders to talk about the challenges in the response to HIV and TB.
• Invite local officials to visit a local HIV service organization.
• Ask your mayor or councillor to send a letter/memorandum to all employees about the Day, and to tell them of
HIV testing sites.
• Hold a cultural or faith-based event with speakers who can call attention to the local HIV response.
• Submit an editorial or letter on local needs to your newspaper.
• Encourage radio stations to air public service announcements.

IDEAS FOR LOCAL EVENTS
• Offer free HIV testing at a special event. Offer incentives to attend. Get tested yourself to set an example or ask
a local celebrity to take the test.
• Organize a health event to educate people about HIV and TB, testing options and other health issues.
• Honour a local leader or organization for their response to the epidemic.

PROMOTING YOUR EVENT
• Ask local media to report on the local impact of HIV and TB. Make yourself or other experts available to speak
on local radio or TV shows.
• Issue a media advisory and press release to encourage coverage of your event.
• Register your event on the SANAC’s database for WAD2022 activities by emailing the information to
communications@sanac.org.za
• Publicize your event to community calendars, on TV, and through community centres, and neighbourhood
markets.
• Add event information to your website, social network sites, your newsletter and other platforms.
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ENCOURAGING INDIVIDUAL ACTION
Local events are most successful when individual participants are encouraged to take action in response to HIV and
TB. Here are some actions you can suggest:
• If you are sexually active, protect yourself and your sexual partners by always using a condom.
• If you have TB make sure that you finish your treatment so that you can be cured
• Help to reduce stigma and discrimination against people with HIV or TB and protect their human rights
• Check your HIV status regularly so that you can stay negative or get care to remain healthy
• Get screened for TB if you have symptoms of an active TB infection, including cough that last 3 weeks or longer
• Act against gender-based violence (GBV)
• Avoid alcohol and substance abuse
• If you are living with HIV, do everything you can to stay on your treatment and join a group of other people
living with HIV
• Talk about HIV prevention with family, friends, and colleagues.
• Tell people about why World AIDS Day is important to you.
• Ask community leaders to increase their response to the epidemic.
• Get involved with or host an event in your community.
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INVITATION

A5 FLYERS
Invitation to the Official
Commemoration of

WORLD AIDS
DAY 2022
Equalise and Integrate to End AIDS

H.E. David Mabuza
RSA Deputy President
& SANAC Chairperson

Ms. Steve Letsike
SANAC
Civil Society
Forum Chairperson

Dr. Joe Phaahla
RSA Health Minister

Hon. Sisi Ntombela
Free State Premier

His Excellency Deputy President of the Republic of South Africa
and Chairperson of the South African National AIDS Council
(SANAC), the SANAC Civil Society Forum Chairperson,
the Minister of Health and the Premier of Free State,
invite you to the commemoration of World AIDS Day as follows:

Date: Thursday, 01 December 2022
Time: 09:00
Venue: Clive Solomon Stadium, 65 Anna Maggerman
Crescent, Heidedal, Bloemfontein

REPUBLIC OF SOUTH AFRICA
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POSTERS

HEADLINE HERE

HEADLINE HERE
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in
vulputate velit esse molestie
consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros
et accumsan et iusto odio
dignissim qui blandit praesent
luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons
ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper sit
amet, consectetuer adipiscing elit, sed diam
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PULL UP BANNERS
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PRINTED ADS

HEADLINE HERE

HEADLINE HERE
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in
vulputate velit esse molestie
consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros
et accumsan et iusto odio
dignissim qui blandit praesent
luptatum zzril delenit augue
duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons
ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper sit
amet, consectetuer adipiscing elit, sed diam
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HEADLINE HERE

HEADLINE HERE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex
ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum
dolore eu feugiat nulla
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PRINTED FLYERS

HEADLINE HERE

HEADLINE HERE
Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat.
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HEADLINE HERE
Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit
augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in.
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SOCIAL MEDIA
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CLOTHING ITEMS
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WAD 2022 TAGS
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VEHICLE BRANDING
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